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Overview

This standard is about advising customers on the implications of information which impacts on their travel arrangements. This involves monitoring information provided internally by your organisation from external sources such as Government Agencies and ABTA, checking the implications of the information received, and identifying those customers whose travel arrangements are likely to be affected by it. This also involves communicating the relevant information to customers in a which helps them make informed decisions about their travel arrangements.
This standard is for travel consultants and travel agents for both leisure and business / corporate travel.
When you have completed this standard, you will have demonstrated your understanding of and your ability to:
• Advise customers on the implications of information which impacts on their travel arrangements 



Performance criteria

You must be able to:

1. 
Monitor the internal information received in line with organisational procedures
 2. 
Check your understanding of the potential impact of information on customers’ travel arrangements with the person who is providing the internal information
 3. 
Identify and prioritise actions according to the potential impact of the information on customers
 4. 
Contact your customers in line with organisational procedures and the required timescales
 5. 
Communicate the information and advice to customers in a way they can understand and which will support their decision making
 6. 
Confirm the customers have understood the information and advice given and the implications for their travel arrangements, including any associated risks
 7. 
If necessary, identify alternative travel arrangements in line with organisational procedures
 8. 
Implement actions to support customers’ alternative travel arrangements

Knowledge and understanding

You need to know and understand:

1. 
Your organisation’s procedures for monitoring internal information
 2. 
The importance of checking your understanding of the implications of the information on customers’ travel arrangements with the person who is providing the internal information
 3. 
How to identify and prioritise customers who are affected by the information received
 4. 
Your organisation’s procedures and timescales for contacting affected customers, and the importance of following them
 5. 
The actions to take if customers do not respond to attempts to contact them
 6. 
How to communicate information to customers in a way they will understand and support their decision making
 7. 
How to communicate in a way relevant to the impact of the information given
 8. 
How to confirm that customers have understood the impact of the information given to them on their travel arrangements, including associated risks
 9. 
How to identify alternative travel arrangements for customers and arrange them as necessary
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